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Mind Your Language:  
Their Body, Our 
Villager

Sreedeep1 

The body language of the popular lifestyle magazines in India in the last 
two decades have sufficiently addressed, and not yet exhausted, the theme 
of drawing relations between commodity purchase and the consequential 
increase in one’s sex appeal through consumption. Also noteworthy are 
the repetitive lists of suggestions on sexual positions, orgasm tips and 
techniques to impress the opposite sex, which are abundant. These pieces 
repeatedly sexualize the living space, workplace and the market. Overused 
phrases such as ‘discover your man’s M zone’, ‘office romance rules’, 
‘how to stroke ego’, ‘what to say after sex’, ‘the allure of a truly taken 
man’, ‘tricks to get your way’ and so on are a few among many such 
references indicative of a body politic in the popular realm. This is often 
flanked by provocative titles offering, if not assuring, love, success, sex, 
money and many other material pleasures in a manner that can be best 
described as temporal. At any time, they can be replaced by yet another 
tangential aspirational promise yet to be fulfilled or acquired. 

In the process, the ‘body’ increasingly gets transformed into a zone 
where several equations are contested and negotiated. The body initiates 
steps to secure a certain sense of freedom from several known confinements 
to achieve the desirable, established erotic ideal through body care, 
workout, imitating lifestyles, shopping, strategies of self-management and 
enticements of the unknown and unexplored to earn maximum benefits. 
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It is not merely the bad guy or girl who dares to reveal, but also the 
confident body comfortable and proud of his or her body. If they are 
naked, it is because they think they look good without clothes in front of 
the mirror or the camera. The fact that it invites gazes or stands against 
the popular images of decency seems to be a secondary concern for the 
performers. They choose such an act without being apologetic about it, 
leading to the ‘democratisation of desire’ and ‘sexualisation of mass 
culture’ with smutty one-liners, aggressive sex quotient tests, which find 
space along with other content. 

Following the dictum pronounced and propagated by this popular 
trend and carrying the baggage of the influence to unexpected corners 
of the city, I was recently commissioned by a young gym instructor, 
operating from a basement in one of the many urban villages in Delhi, 
to use him as a model and recreate the kind of reference images that 
has successfully got ingrained in him. This series can be considered as 
an outcome of his celebration of the ‘willing-to-be-gazed’ phenomenon, 
and his obvious subscription to the idea that such images, once made 
and displayed, will enhance his profile as an instructor. It would add 
greater credibility to his projected image, making it sufficiently cool 
and appealing, hence attracting an altogether different section of the 
audience to his shop through actual blow-ups or cut-outs and online 
campaigns. While it is too early to comment on the commercial success 
of such an upgrading and upscaling idea through image makeover and 
image generation, this project of implementing a transformation of self-
imagery, imagination and space of work in an urban village congruent to 
the defined codes of being sexually appealing is worthy of sociological 
interest and observation. 

The selected images may be considered as a blend of his desire 
for self-projection mediated by popular references to images which 
populate his mind and the photographer’s intervention towards a denial 
of blind confirmation of stereotypes, and moving towards a slightly 
more meaningful deviation that imposes an essence of minimalism that 
sculpts the body with backlit flashes of light without compromising on 
the client/model/agent’s essential purpose of eroticizing. 
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