
 

Top Tips on Choosing the Best Creative Design Agency 

In a time where everything from a pin to an airplane sells on account of a brand 

name, recruiting a brand plan organization that can make an incredible effect on 

targeted customers has become compulsory for businesses. Branding is an 

exceptionally important action. It requires centered endeavors that span past the 

commonplace undertakings of logo design, media purchasing, email impacts, and 

post-office based mail. However, brand design incorporates innovativeness, and it 

is a cycle that includes long-haul strategizing.  

Brand design includes the formation of a brand’s image, building up a solid 

market position, and creating high brand value. Brand value alludes to the 

absolute worth of your image and decides the situation of your organization on 

the lookout. Your image mirrors your items' remarkable qualities, and brand 

design includes the formation of an image that your objective clients see through 

the organization’s name, services, logo, and motto. Choosing the correct creative 

design agency for branding, brand design, and extra services like retail master 

planning can be an imposing errand. An extraordinary association can garner 

enormous ROI and development, while a weak one can bring about loss of 

significant time and cash, diminished sales, and cause serious harm to your image. 



A portion of the vital methodologies and strategies for making an effective brand 

will be brand research, planning, profiling, analyses, image, marketing and online 

branding.  

 

7 Essential Tips on How to Choose the Right Creative Design 

Agency 

1. Primary Goals 

Before a brand even starts conversing with agencies, they should choose what 

sort of services they require. They should choose if they favor an MNC 

(Multinational Company) or an imaginative studio; a little nearby startup or an 

organization with a public portfolio. Assuming they need to go computerized, pick 

an organization that has demonstrated involvement in that field. If the brand 

wants a rebrand, they should go for organizations that offer coordinated branding 

services and has some fulfilled clients to their name. Whatever the brand’s 

essential needs, they ought to highlight it and afterward collaborate with an office 

that has insight and experience in it. Defining clear objectives will give a decent 

beginning stage to the two players. 

2. Past Records and Financial History 

It is very important to look up an agency before a brand agrees to sign with them 

and entrust them with the responsibility of shaping the brand. Past records and 

financial history allow brands to filter through a list of agencies – for limited work, 

they can always ask small agencies and in turn save a lot of money whereas if a 

brand is looking for a complete design solution, they can approach bigger names 

with big accounts that can offer multi-disciplinary services along with the design. 

3. Evaluate Proposal 

A brand should evaluate the proposals from various design agencies and check to 

see the scope of the services they are willing to offer. It should be assessed in 

comparison with the remuneration that the agency will be asking for their 

services. Careful assessment is necessary to understand and determine the actual 

scope of services a company provides and the flexibility it promises to deliver. 

Flexibility is the most important factor as it entails extra services like retail master 



planning, ideation, and many more. These are services worth paying a lot of extra 

money for.  

Waterhouse Wade is one of the creative agencies that offer a wide range of 

services like retail master planning, ideation, fit-out to their clients and work 

alongside the brand to come up with brilliant projects with big names like Metro 

Oil Corp., SM Surplus, and even government projects. 

4. Ensure Integrated Services 

Branding includes various exercises, so odds are good that one task will be 

associated with another. A balanced agency ought to have an undeniable degree 

of aptitude in all parts of promoting.  

A decent inventive office might have its own specialization however they ought to 

have the option to suggest or exhort you on every one of the services you require 

— for more powerful collaboration and ROI. 

5. Hire on Long-Term Basis 

A brand should hire an agency that they can see working many years with. This 

allows brands to receive a well-curated design plan that works with intricate 

nuances of the brand itself. One particular advantage is that of keeping the 

brands interests aligned with that of the agency – something very valuable in 

today’s market. 

6. Location 

A brand should be clear of its requirements. The location of an agency will matter 

to a brand if they have plans to work in the same locality or so on. But in today’s 

world, where internet rules everything, the prospect of location can be 

overlooked if the services provided are up to par. 

7. High Creativity 

Apart from all that flexibility and ROI, one thing that matters most is the level of 

imagination and innovation the agency exhibits. Uniqueness is everything but it’s 

hard to come by. Therefore, a brand should see how the agency sees the 

importance of communication between the agency and the client. Innovation 

with creative design thinking is a priceless quality and should be valued as such. 



Looking to build a high brand value that could resonate with the 

customers for your business or just want to reinvigorate the existing 

one? Waterhouse Wade, a leading creative design agency in Hong Kong 

that helps brands and businesses in Asia Pacific & beyond to implement 

branding, master planning, store design, fit-out, visual identity & much 

more! So, if you want to stand out, get noticed and get well ahead in 

the game, we can show you the way to succeed!   

https://www.waterhousewade.com/

