
 
 

Choosing the correct prototyping methods 
Staying up with business trends requires significant time and assets to research, test, carry out 

and measure their prosperity. Be that as it may, when time is cash, how do retailers adjust 

rapidly without facing an excessive number of challenges? The key is prototyping. Prototyping 

in retail permits brands to facilitate the rollout and testing of new advanced contributions and 

inventive retail answers for adapting rapidly and scale quickly, accomplish a higher pace of 

progress, and boost ROI. 

 

Trending Retail Prototyping in 2021 

There are many retail prototype methods that are currently trending. The importance of retail 

prototyping in 2021 is paramount. These are tried and tested methods to garner external 

feedbacks on potential ideas. Some of the most popular and efficient ways are discussed below: 

Sketches 

These are suitable for the initial stages of the entire process to project ideas and implement 

them in the real world. Even simple designs provide a good basis for healthy correspondence 

with team members and in the creation of new ideas. You can also sketch diagrams and maps 



to illustrate a process or an idea. Sketches are an efficient way to comprehend complex 

situations or use cases where many factors influence the process. They can help identify points 

of contact that affect the customer experience. Alternatively, you can ideate and analyze how 

ideas interact and complement each other. 

Storyboards 

The storyboarding technique of visually representing ideas can be employed for early-stage 

prototyping to enhance the customer experience or the way users would experience a problem 

or a product. When making storyboards, you try to speculate and capture the image in a series 

of images or sketches. Storyboarding as a prototyping method ensures that you know your 

target audience well enough and helps you assess the context of the idea or strategy. It is 

efficient in developing a proper understanding of users and generating state-of-the-art ideas 

and discussions.  

Wireframes 

Wireframes are models that identify with the underlying parts of the UI of an advanced 

product. They mark the positioning of the different interactive components just as the 

operational phases of an element or application. Wireframes are the skeleton of a UI that 

remains when tones, illustrations, and plan components are eliminated. 

Product Innovation 

In business terms, product innovation is characterized as "the turn of events and market 

presentation of a new, upgraded, or considerably worked-on goods and services." It's not just 

with regards to creating an updated, new thing, and unique. It's essentially about coming up 

with improved products. To put it straightly, in a complicated, fast-moving world where brands 

no longer dominate the industry and consumers now hold enormous sway, innovation is still 

valued because it’s the common language you and your customers still speak. 

 

Experiential Retail 

The retail industry has changed. It once existed strictly as a place to make purchases, retail 

stores have started offering experiences to customers rather than products. As the retail scene 

looks to present how brick-and-mortar stores fit into the customer journey, experience has 

become a key factor. Shops are looking to give customers things that can’t be easily replicated 

online, and creating tactile, engaging experiences has become top priority. Experiential retail 

creates an immersive experience, value customer experience, and upholds customer 

expectations. It also promotes events and new services. 

 



Distribution Logistics 

Also called sales logistics, distribution logistics is concerned with planning, realization and 

movement control of goods. This logistics system works to make logistics efficient for the entire 

supply chain. Sales logistics is a strong link between production and sales and includes all 

operations like storage, handling, transport, etc. The scope of such logistics process includes 

supply chain management, network design, transportation, demand forecasting, inventory 

control, and so on. A strong logistics program is important because it provides an edge over the 

competition by providing customers with a higher level of order accuracy in a shorter period of 

time. When consumer needs are consistently being met customer relations improves as a 

result. Hopefully this will translate into additional business from existing customers and the 

acquisition of new clients. Satisfied customers are usually more than happy to share their good 

experiences with others especially when incentivized. 

Localization 

Combining complicated data analysis with creative organizational structures, they’re gaining 

the benefits of centralized management without losing the influence of local authority. The 

greatest advantage of moving from standardization to localization is strategic. Standardized 

offerings discourage experimentation and are easy for competitors to copy. E-commerce is 

comparatively booming in 2021, particularly when it comes to cross-border and international 

sales. The pandemic opened up the world of online retail to many people and forced the hands 

of those that had resisted its convenience and opportunity up until then. Even with vaccines 

being rolled out, it’s very unlikely that this move to international sales will go back into the box. 

Because of this, we’ve seen a huge amount of movement by marketing, content and 

localization teams into international strategies.  

Omni-Technology  

Omnichannel technology is a multichannel system in sales that is effective in providing 

customers with a smooth and efficient service. This approach is used to build a unified retail 

experience through the deployment of both digital and physical prospects in marketing. The 

importance of this marketing approach is high in 2021 as customers would prefer to evaluate 

their preferred products or services on both channels. Omnichannel marketing offers a 

consistent and recognizable brand tone and vision while catering to a diverse customer-base by 

personalized messages and notes. Since this technology allows customers with more access 

points, interactions become increased which result in increased revenues. 

Value Added Services 

To characterize what value-added services mean, first, we should realize what value adding is. 

As the name proposes, organizations enhance a product prior to offering it to clients to build 

income. At the end of the day, a margin is included for the expansion to the expense of 



delivering products. There are multiple approaches to do this, including adding a brand name to 

generic items. Organizations likewise accomplish this by adding additional services or 

contributions that are different and unique from other competitors, subsequently expanding its 

value. 

 


