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Best digital marketing ideas to implement for 

Retail Industries 
 

A digital marketing platform is something that upholds a range of functions inside the domain 

of promoting over the web. It is important to state that, to be considered as a platform the 

arrangement can't help with each part of digital marketing for retailers – however will rather 

cover aspects like media purchasing, performance analysis, performance measurement and 

streamlining, and brand following. Notwithstanding, it may cover other advertising endeavors 

like SEO, social media. 

 

Important factors for planning digital marketing 
strategies 
 

Digital marketing is a marketing endeavor that utilizes online media and the internet through 

organic and paid promotions, online ad campaigns, Local SEO, On-page & Off-page SEO, 



Technical SEO, Content building and so on. Common digital marketing initiatives center around 

distributing a brand message through search engines, social media, apps, and websites. 

Today, this form of marketing often focuses on reaching a customer with heightened personal 

interaction oriented across multiple channels as they move down the sales funnel. Ideally, 

marketing teams will be able to track the role of each of these messages in reaching their 

ultimate goal. Some good marketing schemes are stated below: 

Social Media Marketing 

Social media is currently the place with the most human traffic. People are more distracted in 

the real world and are focused on their internet lives. And thus, marketing has turned to 

internet to advertise their products. Platforms like Facebook, Instagram, Snapchat etc. are 

almost like business hubs. Therefore, it is necessary for brands to be operational in these 

platforms. Users today have an average of 8 social medial accounts on which they spend 

around 2 hours each day. These apps cater to marketing by posting ads based on location, 

preference, job title, age, etc. This form of marketing helps increase revenue with digital retail 

marketing. 

Influencer Marketing 

Influencer marketing is the way to go for businesses nowadays. Brands can join forces with big 

names, destinations, or others that are viewed as specialists in their field, that share 

comparative qualities. Brand would then be able to arrive at these influencers with branded 

content and offers. Numerous advertisers have found success with influencer marketing, with 9 

out of 10 noticing that it was something similar or better than the other channels they use. 

Furthermore, 1 out of 2 women based their choices on how they have chosen to buy a certain 

product by checking out the reviews from the influencers. 

 

Email Marketing 

Email marketing efforts permit associations to remain associated with possibilities and 

customers, sending them altered bulletins or offers dependent on past shopping history or 

brand commitment. On the off chance that an individual has associated with a couple of your 

branded contents – like an email offer for 10% off the things they have been thinking about, or 

free delivery - that might be what eventually achieves a change. Almost 60% of buyers say that 

email marketing covers a part in their buy choices. Besides, transactional emails are more likely 

to be opened by users. Through email marketing promotions, monthly or weekly newsletters 

can help reach out to the clients with updates regarding new projects, offers etc. That way, 

your clients would be well aware of the ongoing business activities of the brand which could 

further enhance the brand image.   

Content Marketing 



Content marketing permits promoting groups to be proactive in addressing their customers’ 

inquiries. Marketing groups make content, videos, and different resources to answer questions 

or give context to buyers all through the different phases of the purchasing journey.  

For instance, a customer feels they need new shoes to wear to the gym. The marketing agency 

for a sports clothing organization might create a piece regarding the highlights one might need 

from a running shoe, rather than what you would need if you prioritized strength. Seeing this 

content, the purchaser decides they need a couple of running shoes that meets the standards. 

Content regarding the shoes may inform about the most well-known running shoes and their 

price points. Whenever they are instructed on these components, customers make well-

informed choices.  

SEO Optimization 

Search optimization gels well with content promoting. When a customer is looking for a 

product, they will probably Google the product and click on the first three searches that pop up. 

In light of this, advertising agencies for brands need to guarantee their article showing up in 

those top outcomes. This is achieved by optimizing contents for customer experience and 

guaranteeing the specialized components are set up to empower search engine crawlers to 

effectively discover and record this substance. Using relevant meta titles and meta data for 

different pages of the website including articles helps achieve SERP high rankings. 

Pay-Per-Click (PPC) 

This is a kind of advertising that requires a small monetary charge. Pay-Per-Click permits 

marketing agencies to acquire the traffic they want for their customers’ websites.  A marketing 

agent places advertisements on websites and search engines such as Bing, Google, pay a fee 

each time the post is clicked on. These PPC contents are all over the internet and people even 

take help of ad-blockers to get rid of these ads. But websites have the autonomy to bar user 

from using if they don’t deactivate those ad-blockers. 

 

Affiliate Marketing 

Affiliate marketing is basically a referral program. External factors are integral to this form of 

marketing. This kind of marketing strategy includes seeking help of enterprises outside your 

company to make contracts with them so that they promote your product and your brand. It 

requires commissions or whatever the deal asks for. This is an approach to reduce down on 

expenses and rethink a portion of the hard work of marketing yourself. But be that as it may, 

you're placing your brand’s reputation in another person's hands, so this kind of advertising 

regularly requires more extensive checking and tracking. 

Mobile Marketing 



This form of marketing basically encapsulates all the other platforms of online marketing for 

retail business that has already been talked about. People nowadays are heavily reliant on their 

phones and for marketers, it is only normal to tap into that space where human traffic is most 

high. SMS marketing, social media marketing, email marketing, influencer marketing, content 

marketing - all fall under this label. You can see how crucial this form of marketing is and can be 

for upcoming enterprises. 

Voice SEO 

Voice search optimization is a spin-off of SEO, and is one of the newest strategies to be availed 

in the market. With the usage of voice search increasing, marketing agencies have found a liking 

for this form of media. Voice assistants like Siri and Cortana are programmed to come up with a 

small snippet of a product when the relevance comes up. Even though it hasn’t gained much 

traction, it will very soon. 

Video Marketing 

The idea behind video marketing is fairly simple. Regardless of the content of your videos, you 

can use them to build brand awareness, establish personal relations with target audience, and 

help your business grow. 

 

Beneficial Ideas for Sales Growth 

Here, at Waterhouse Wade, we adopt all that is necessary with the only aim being the 

maximum growth and reach of our retail customers. This design consulting agency based in 

Hong Kong also follows a few techniques which have proved to be quite useful and we would 

obviously like to share. These are the top digital marketing tips for 2021: 

• Use brand guidelines to define your brand 

• Create a sustainable and well-sculpted customer-base 

• Adopting appropriate digital marketing strategies 

• Set marketing budget appropriately 

• Crosscheck strategy 

• Campaigns, events, etc. 

• Track your results 


